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Presents: W. H. Harrison, Jr.
Associate Director, Social Research, Inc.

Speaking on: Testing and Selecting Engineering Trainees

The Speaker: Mr. Harrison is a graduate of Columbia University with
a Master’s degree in Sociology. He was formerly:
Personnel Counselor and Supervisory Training Director,
Westinghouse Electric Company, Hawthorne Plant; Lecturer,
Illinois Institute of Technology; Major, U. S. Ammy,
Plans and Training Division. He has also done extensive
work in the fields of organization, morale, training,
executive selection and development for many well-known
industrial corporations.

The Subject: Mr., Harrison will discuss various methods of psychological
testing of employees. Particular emphasis will be placed
on projective techniques used as a selection method, also
their utilization in training and placement within an
organization.
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